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. Honourable Slrs at the|r meetmg held on November 25 2009 the -

.. :Councul of the Regional MunICIpahty of Durham endorsed the
.- . PatM. Madill, AfLC.T, CMM Ufollowmg motlon R A
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L Ve "WHEREAS chlldren today are exposed to agreater lnten3|ty and S
o 'frequency of marketlng than any prevrous generatlon e

A f.:' :‘.; WHEREAS there is strong ev1dence that younger chlldren lack the'._v‘}" ] .'
ﬁ;y cognltlve abllltles to understand marketmg messages BRI

WHEREAS Canadlan chlldren mﬂuence $20 bllllon in annual

o '35‘: 'household purchases maklng them a Iucratlve target for marketers-:"'f ,

e .WHEREAS there is- strong eVIdence that food advertlsmg hasa = ,
- direct influence on what children choose to- eat and lndlrectly exerts. N

o - pressure on parents to choose thlngs

'_WHEREAS the domlnant focus of commerCIal advertlsmg targeted . e : _
~to.children is for products that undermine parents' and public health - -+
o professwnals efforts to promote healthy dlets and physwal act|v1ty, R

; -l: ,“WHEREAS recent rndustry |n|t|at|ves promlsmg to change
- _,advertlsmg to. chlldren have proven to be meffectlve L

“ .:WHEREAS the Quebec ban on commercral advertlsmg targeted to L
g - chlldren prowdes a wealth of expenence |n lmplementlng a natlonaI. o
- .‘._.f-framework o e —

- . 100% Post Consumer, -




- 5WHEREAS the Supreme Court of Canada ruled in 1989 that the

,' ;f'Quebec ad ban i$ a reasonable limit on the right to free speech and " R
- that". advertlsmg dlrected at young chlldren is per se U P

’ manlpulatlve"

o " .WHEREAS almost 90% of telewsmn watched by Canadlan children ' - -
.. ison Canadlan based statlons wh|ch would be subject to Canadlan SO
"'laws - S T I S | |

NOW THEREFORE BE lT MOVED that the Reglon of Durham . y

B .. support the Ontario Public Health Association, Assocnatlon of Local S

K 'Public. Héalth Agencies; the Toronto Board of Health; and the Board -

. - of Health for the Wellington-Dufferin- Guelph Health Umts aswellas " s

1:.~;_the Centre for Science in the Public Interest and the: Elementary
e Teachers" Federation of Ontarlo call for a ban on all commercial -
.. advertising targeted to children under 13 years of age by the
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.»__Government of Ontarlo the Government of Canada or both R B
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| " Board of Health, WelllngtonADu'ff'erln Guelph Health Unlts:‘»i AT
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